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The Effortless Experience: Conquering the New Battleground for
Customer Loyalty

5 Ways to Deliver an Effortless Experience to Your ...

Effort] E : Exolained—S With-Gart
Summary: The book The Effortless Experience presents a great
deal of “findings” to support their argument that companies
should reduce customer disloyalty by creating more seamless
experiences. The recommendations are logical and are likely to
do no harm, but the authors are on very shaky ground claiming
their research demonstrates a causal link between customer
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effort and loyalty - and that therefore the Customer Effort Score
is a loyalty predictor.

The Effortless Experi Matthew D Nick T

The Effortless Experience: Conquering the New Battleground for
Customer Loyalty. Everyone knows that the best way to create
customer loyalty is with service so good, so over the top, that it
surprises and delights.

The Effortless Experience audiobook, by Matthew Dixon... From
the author of the acclaimed Wall Street Journal bestseller The
Challenger Sale Conventional wisdom holds that to increase
loyalty, companies must “delight” customers by exceeding
service expectations. Some focus on dazzling them at the cost of
neglecting to solve basic service problems—a big...
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Fhe Effortless Experience

4 principles of low-effort service Boost stickiness of self-service
channels so customers don’t have to call... Use "next issue
avoidance" practices by moving beyond first contact resolution
to help reps head... Succeed on the emotional side of effort by
teaching reps how to actively manage... ...

The Effortless Experience Conquering the New Battleground for
Customer Loyalty Matt Dixon Executive Director, CEB ... THE
EFFORTLESS EXPERIENCE Low Effort High Effort 1% 81% Low
Effort High Effort 88% 4% Low Effort High Effort Repurchase 94%
4% Low-Effort Experience High-Effort Experience

The Effortl £ . - inaTI
Effortless Experience contg;gesélinispensable insight into the



world of customer service and customer loyalty. There were
some shocking statistics and results in the book that completely
changed the way | think about running my eCommerce
department.

The Effortless Experience lays out the four pillars of a low-effort
customer experience, with robust data, insights and profiles.
Here are tools and templates you can start applying right away
to improve service, reduce costs, and ultimately generate the
elusive loyalty that the 'dazzle factor' fails to deliver.
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By Matthew Dixon, Nick Toman and Rick DeLisi By Matthew
Dixon, Nick Toman and Rick DelLisi

The Effortless Experience: Conquering the New Battleground for
Customer Loyalty - Kindle edition by Matthew Dixon, Nick
Toman, Rick DelLisi. Download it once and read it on your Kindle
device, PC, phones or tablets.

— Matthew Dixon, The Effortless Experience: Conquering the
New Battleground for Customer Loyalty

In our upcoming webinar with Matt Dixon, Executive Director of
the Customer Contact Leadership Council at CEB and author of
The Effortless Experience:PgéJengguering the New Battleground of



Customer Loyalty, we’ll explore why reducing customer effort is
so important for your business’ bottom line, as well as share real-
life examples and ...

The Effortless Experience provides solid research supporting the
pursuit of reducing customer effort as a way to drive loyalty.
Much of the research and advice is focused on customer service,
although reducing customer effort applies more broadly than
that (as at least one chapter addresses).

Matt Dixon, the author of The Effortless Experience, will take you
on a journey deep inside the customer experience to reveal what
really makes customers loyal—and disloyal. He lays out key ...
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“The Effortless Experience provides a well-researched foundation
for customer experience transformation. Reducing customer
effort links the work of the service organization to the business-
wide goal of increasing customer loyalty.

Find many great new & used options and get the best deals for
The Effortless Experience : Conquering the New Battleground for
Customer Loyalty by Matthew Dixon, Rick DeLisi and Nick Toman
(2013, Hardcover) at the best online prices at eBay! Free
shipping for many products!

The Effort] £ : c inathe New-B s
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The Effortless Experience: Conquering the New Battleground for
Customer Loyalty by Matthew Dixon, Nick Toman, Rick DelLisi
Book Description PuincatnggeDS%ce: September 12, 2013 From the



author of the acclaimed Wall Street Journal bestseller The
Challenger Sale

Buy The Effortless Experience: Conquering the New Battleground
for Customer Loyalty by Matthew Dixon, Nicholas Toman, Rick
DelLisi (ISBN: 9780241003305) from Amazon's Book Store.
Everyday low prices and free delivery on eligible orders.
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